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Christmas is a wonderful opportunity to 

boost sales, with retailers vying to capture 

the seasonal shopping spirit. With over 

40 years of experience in creating in-

store marketing displays, we can help you 

maximise Christmas spend with effective 

POS and captivating 3D displays.

Here’s a glimpse of last year’s festive trends 

from high street and FMCG retailers, along 

with a few ideas to show how we can ‘deck 

the halls’ of your stores this Christmas with 

our innovative designs.

……and we can’t help but feel all merry and bright while 
designing festive campaigns.

Our award-winning design team 
crafts exceptional creativity

A holly jolly season 
of creativity...

How we can help?  

Give us a shout

enquiries@kolorcraft.com

mailto:enquiries%40kolorcraft.com?subject=Christmas%20Enquiry
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*Source: https://www.ons.gov.uk/businessindustryandtrade/retailindustry/bulletins/retailsales/
december2024  | **Source: https://www.consultancy.uk/news/39071/the-key-trends-facing-retailers-for-

the-2024-christmas-shopping-season

While on the Christmas 
shop, consumers 

were more likely to 
buy dupes and cost-

effective alternatives.*

With online sales on the 
rise*, Social media, such 
as TikTok Shop, became 

more important for 
shopping**.

In 2024, UK retail 
sales increased

but were down 
2.5% from pre-

pandemic levels.

3.6%
Online non-
food sales 

increased by

11.1%

Food sales grew

while non-food 
sales declined 

by 1.5%.

3.3%
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Sources: https://ipa.co.uk/knowledge/publications-reports/the-2024-christmas-consume 
| https://www.retailgazette.co.uk/blog/2025/01/retail-sales-christmas

The average British consumer expected to spend almost £600 on 
Christmas-related products and activities. Timing is key, with almost 
31% of all consumers expected to still be shopping during December.

55%
of adults spent 
most of their 

Christmas budget 
on gifts for others.

budget for a gift 
for themselves and 

socialising.

4%

Festivities remain 
a priority with

spending their budget 
on Food & Drink 

activities.

18%
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We’d love to take to your 

design and adapt into 

exciting in-store theatre.

We’ve taken a stock image 

as an example and used it to 

show the impact it could make in a variety 

of in-store executions.

…working with 
you along the way

here’s what we can do...
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windows

A POPAI UK  
& Ireland study has 

shown that standout 
retail displays 

can boost brand 
awareness by 89%
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front of store
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Shoppers 
interacting with 
in-store displays 

are 25% more 
likely to make a 

purchase 

feature end display with side fins
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mid run product glorifier
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full bay destination graphics

Simple use of themed 
headers, shelf strips, 

dividers and aisle flags can 
be used to create in aisle 
disruption and increase 

ease of navigation



69

back to contents

mid run - midi bus stops
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Thank
you

(not to mention brilliant Point of Sale)

to find the perfect gift
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Click the Icon

mailto:enquiries%40kolorcraft.com?subject=Christmas%20Enquiry

