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Retail 
Opportunities



Valentine’s day is a fantastic opportunity 

to boost sales and competition to 

capture consumer spend amongst 

retailers is fierce.

With over 40 years of experience 

creating in store marketing displays we 

can help you maximise spend with the 

use of effective POS and 3D displays.

Here’s a snapshot of what we saw from 

high street and FMCG retailers last year 

as well as a few ideas to show how we 

can ‘bring the love’ to your stores this 

Valentine’s with our clever designs.

a match made in heaven...

…and we love getting all gooey eyed creating  
Valentine’s Day campaigns

How we can help you?  
Give us a shout  
enquiries@kolorcraft.com

Our award winning design team 
deliver outstanding creativity
Our award winning design team 
deliver outstanding creativity
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*Amongst UK consumers. In 2024, amid the cost of living crisis, spending was estimated  
to have fallen 19% year on year in comparison to last years figures, source retailtimes.co.uk  |  **Source YouGov Survey  |  ***Cint

of people 
celebrated 

Valentine’s Day 
in 2024**

49%

of consumers in 
the UK preferred to 

shop in-store***

41%

spending  
was estimated  
to have fallen

19%*
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The most  
popular gift in  

2024 was a greeting 
card, chosen by

of those  
celebrating**

43%

20%

Flowers  
remain a firm 
favourite with

 choosing to gift  
them to their  
loved ones**

*

*Amongst UK consumers  | ** Gen Z was most likely to prefer flowers (53%) and food/drink (48%) as 
gifts. Baby Boomers were most likely to prefer receiving greeting cards (55%). Source YouGov Survey

While spending was have estimated to have fallen 19% compared 
to 2023, spending on Valentine’s Day totaled £2.1 billion in 2024.* 

Chocolates  
continue to play 

a key part in sales  
accounting for 

of gift sales**
25%
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For those who 
did partake in 
the festivities, 
staying in 
seemed to be 
the preferred 
option.

 enjoyed a night in 
with a homemade 

meal alongside 
their partner*

21%

* Source YouGov | Quality was the most important factor in retailer selection for food & drink in 2024, with Marks & 
Spencer being the most popular choice with consumers switching from their usual retailer, source Global Data
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High Street  
Overview 2024
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We’d love to take to your design and 

adapt into exciting in-store theatre.

We’ve taken a stock image as an example 

and used it to show the impact it could 

make in a variety of in-store executions.

…working with you 
along the way
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A POPAI UK & 
Ireland study has 

shown that standout 
retail displays 

can boost brand 
awareness by 89%
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Shoppers 
interacting with 
in-store displays 

are 25% more 
likely to make 

a purchase 
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Simple use of 
themed headers, 

shelf strips, dividers 
and aisle flags can 

be used to create in 
aisle disruption and 

increase ease 
of navigation
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Thank you

to find true love click the icon 
(not to mention brilliant Point of Sale)
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