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Treats without Tricks!
As Halloween approaches, the stage is set for a retail 

spectacle where opportunities abound. 

The competition to capture consumer spend is fierce, and 

we understand the importance of not just participating but 

leading the charge.

With four decades of expertise 

in crafting captivating 

in-store marketing 

displays, we excel 

at elevating your 

brand’s impact. 

Our creative team understands the power of effective POS 

and 3D displays in maximizing consumer spend. 

Let’s make this Halloween unforgettable for your 

customers with displays that go beyond aesthetics – they 

drive engagement, elevate your brand story, and ultimately 

maximize your ROI.

Gear up for a scarily awesome halloween

Ready to witness the difference?  
Pop over to: enquiries@kolorcraft.com

mailto:enquiries%40kolorcraft.com?subject=Valentine%27s%20Enquiry
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Source: Mintel https://store.mintel.com/report/uk-halloween-and-bonfire-night-market-report

Halloween spending 
topped £1bn in 2023  
with a significant uptake 
in spending from younger 
generations, 16-34  
year-olds were the 
highest spending age 
group by far.

in 2023

Halloween 
spending topped

£1bn*

Insights 2023
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*Source: Global Data https://www.globaldata.com/store/report/uk-halloween-retail-market-analysis 

of consumers 
bought Halloween 

items in 2023

40%

Despite an overall uplift 
exceeding £1b in sales, the 
proportion of consumers 
buying any item for Halloween 
declined in 2023. 

Food was the only category in 
which penetration increased 
year-on year, as consumers 
opted for low-cost  amid 
pressures on personal finances.

Insights 2023
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*Source: Talking Retail https://www.talkingretail.com/news/industry-news/uk-halloween-spending-expected-to-top-1bn-30-10-2023| 

**Source: Talking Retail https://www.talkingretail.com/news/industry-news/uk-halloween-spending-expected-to-top-1bn-30-10-2023

£20
OR LESS*

Internet searches for 
Halloween phrases in 
2023 include the names 
of discount supermarkets, 
suggesting that 
households were watching 
their Halloween budget.**

Value for money and price 
were most important 
as consumers looked 

to reduce spending at 
Halloween in the UK.  

2 in 3 said they planned 
to spend either nothing or 

less than £20*.

was higher than 
estimated

spending figure of

£1bn*

Insights 2023
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*Source: Mintel https://store.mintel.com/report/uk-halloween-and-bonfire-night-market-report

Key Highlights
Lidl and Aldi come out on top for Halloween this 
year as consumers trade down to save money.

Consumers turn to finance options, such as 
BNPL and credit cards to spend on Halloween in 
2023, rather than using their salary/earnings.

Halloween 2024 – Opportunities  
for growth
Lean into nostalgia

Retailers should be strengthening the emotional 
connection younger generations have during 
Halloween with products that help invoke past 
memories around popular activities such as 
pumpkin carving and trick-or-treating.

 
 
 
 
 
 
Highlight sustainability efforts
Awareness of the throwaway nature of many 
products during Halloween provides an 
opportunity for retailers and brands to engage 
with consumers who are concerned about the 
environmental impact and are looking for more 
sustainable options. Retailers can stand out  
by taking a stand on sustainability issues that  
will be appreciated by shoppers who are  
eco-conscious and looking to stretch their 
money further*.

Insights 2023
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Source: The Grocer https://www.thegrocer.co.uk/hfss/the-surprising-truth-about-halloween-2023-and-hfss/685812.article

Despite HFSS legislation sweet consumption over 
Halloween remained largely unaffected. Circana 
data shows value sales of sweets increased 16.7% 
compared to last year’s Halloween period. 

But that was driven by price rises of over 18% on 
last year. Sweets volumes were down 1.3% in the 
four weeks to 4 November.

price rises of over

18%
on last year

Insights 2023
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Source: Consultancy UK https://www.consultancy.uk/news/35739/fifth-of-uk-consumers-prefer-halloween-to-christmas

of British consumers  
said that they planned  
to celebrate Halloween  

in 2024

47% 20%

said they enjoyed 
observing the costumes 

of other revellers on 
social media

27%

24%

of consumers said 
 it was now their  
favourite annual 

celebration

said they loved the  
sweet treats the  

most about 
 Halloween

Insights 2023
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Source: The Dungeons, Consultancy.uk analysis.

What UK consumers love most about Halloween in 2023
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24%
27%

Social media 
pictures

Sweet treats Halloween 
parties

Getting scared Scary 
attractions

Insights 2023
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Play a crucial role in increasing sales during the Halloween trading period in retail spaces.  
Here are several ways in which the use of POS displays can positively impact sales

Visibility and Attention
Well-designed Halloween-themed POS displays 
attract the attention of shoppers, increasing the 
visibility of seasonal products. This heightened 
visibility can lead to impulse purchases and drive 
sales.

Highlighting Seasonal Products
Halloween POS displays are strategically 
placed to showcase seasonal products, such as 
chocolates, candies, decorations, and gifts. This 
helps shoppers quickly identify and connect with 
items that are relevant to the Halloween theme.

Creating a Festive Atmosphere
Halloween POS displays contribute to creating 
a festive atmosphere within the store. The visual 
appeal and thematic elements of the displays 
can enhance the overall shopping experience, 
making customers more likely to engage and 
make additional purchases.

Cross-Selling Opportunities
POS displays provide an opportunity for 
retailers to implement cross-selling strategies. 
For example, a display featuring Halloween 
treats could also include complementary items 
like Halloween-themed mugs, baskets, or 
decorations, encouraging customers to purchase 
more than initially planned.

Limited-Time Promotions
POS displays are effective for promoting 
limited-time offers and discounts during the 
Halloween trading period. Placing promotional 
signage or stickers on the display can create a 
sense of urgency, prompting customers to take 
advantage of special deals.

Point of sale displays 
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Encouraging Impulse Purchases
Eye-catching and well-positioned POS displays 
have the power to trigger impulse purchases. 
Shoppers may be more inclined to buy 
Halloween-themed products that they hadn’t 
planned on purchasing when they encounter 
appealing displays near the checkout area.

Storytelling and Branding 
POS displays provide an opportunity for 
retailers to tell a story or convey a specific 
theme related to Halloween. Effective 
storytelling and branding can create an 
emotional connection with customers, 
influencing their purchasing decisions.

Interactive Elements
Interactive elements in POS displays, such 
as product samples, demonstrations, or 
touchscreens, can engage customers 
and encourage them to spend more 
time interacting with Halloween 

products. This engagement can translate into 
increased sales.

Educational Information
POS displays can include educational 
information about the featured Halloween 
products, highlighting their benefits, uses, or 
uniqueness. This information can influence 
purchasing decisions by providing customers 
with valuable insights.

Adapting to Consumer Trends
POS displays allow retailers 
to quickly adapt 
to emerging 
consumer 

trends during the Halloween period. 
By updating displays to align with popular 
themes or preferences, retailers can stay 
relevant and meet the changing demands of 
their target audience.

The strategic use of POS displays during 
the Halloween trading period enhances the 
overall shopping experience, drives impulse 
purchases, and maximizes sales opportunities 
by effectively showcasing seasonal products in 
a visually appealing way.

Point of sale displays 
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Source: Talking Retail https://www.talkingretail.com/news/industry-news/uk-halloween-spending-expected-to-top-1bn-30-10-2023/

Online

Media intelligence platform Carma 
has undertaken an analysis of the 
products, brands and content themes 
that  dominated Halloween in the 
media and drove the big spend 
increase during October 2023.

Its data and insights show:

Galaxy beat Cadbury 95 to 37 for the 
title of ‘most mentioned chocolate’ 
last Halloween season.

Over 604,000 TikTok views were on 
the hashtag #HalloweenRecipe in the 
30 days running up to Halloween.

‘Shrinkflation’ was mentioned  
492 times in October 2023 as 
consumers called out retailers for 
shrinking their products.

As Brits hunted for cheaper 
alternatives, articles on dupe 
Halloween products received 4.4 
million impressions and Google 
searches for the term ‘Halloween 
deals’ peaked on the 13 of October.

Dupes of popular products, bargain 
buys, money-saving deals and  
spooky launches received high 

mentions in 2023, matching Britain’s 
cost concerns.

Trending media content focused 
on spooky recipes, with people 
turning to TikTok for DIY food 
tips.

Despite record spending levels, 
shrinkflation has shadowed 
Halloween content with prices 
increasing and product sizes 
getting smaller.

Insights 2023
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Prospects for Halloween in 2024

Retailers should be 
strengthening the 
emotional connection 
with younger 
generations.

Gifts that feel like a treat 
will drive demand.

Retailers can stand out 
by taking a stand on 
sustainability issues.

Halloween celebrations 
centered around 
younger children.

Encourage popular 
activities such as 
pumpkin carving and 
trick-or-treating.
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To provide a glimpse into the possibilities, we’ve taken a couple of 

stock images as a starting point. 

The following examples illustrate the transformative impact your 

design could make across a variety of in-store executions send us 

your creative theme and we’ll work our Halloween magic.

…working with you 
along the way

Inspiration   Here’s what we can do...
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Inspiration   Windows

A POPAI UK & Ireland 
study has shown that 

standout retail displays 
can boost brand 

awareness by 89%
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Inspiration   Front of Store
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Inspiration   Feature End Header
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3d Haunted 
house

Serving as a dynamic aisle 
end, it will capture attention 

and sparking interest.  

The divider helps separate 
product enhancing the 

shopper experience.

Inspiration   3d Haunted house Feature End

Shoppers interacting 
with in-store displays are 
25% more likely to make 

a purchase.
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Inspiration   Full Bay Destination Graphics

Simple use of themed 
headers, shelf strips, 

dividers and aisle flags can 
be used to create in aisle 
disruption and increase 

ease of navigation
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Midi Run Fins  
or Bus Stops
Are designed to capture 
attention as shoppers 
approach down the aisle, 
drawing interest and 
engagement

Ticket 
Highlighters
Strategically designed 
to capture the shopper’s 
attention as they make their 
purchase, emphasizing offers 
or key information

Canopy Headers
The configuration can vary 
based on the campaign 
requirements, ranging from 
individual single bays to 
complete runs as needed

Inspiration   Wall Bay Run
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click the icon and to start your spooky adventure 
(we’d love get involved)
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